Citizens Bank Community Intranet




Overview

Community is part of the Citizens Bank credo, and a core part of what Citizens
Bank is all about. Between 2012 - 2018 the site went through a series of updates
and revamps. This case study highlights the strategy and methods behind these
re-designs.
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Overview

Prior to 2012 the Community site was on the old Citizens template and was
positioned as “Community Outreach”. Over time the site became a “spider web”
of pages without a clear picture of the community mission and value proposition.

The site was difficult to navigate and often took in excess of 3-4 clicks for
colleagues to get to the information they were looking for.
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Overview - 2012

The community team decided to re-brand and re-position
“Community Outreach” as “Citizens Helping Citizens”.

« This change represented a more active corporate and colleague culture

« The team went back to basics to define what they represent and what
information was most crucial to colleagues

When our communities prosper, we prosper.

That simple concept - when backed by 20,000
colleagues and a company with a 185-year

history of giving back - can be a powerful force.
Citizens Helping Citizens is an effort to

harness that power by bringing together the full
range of our community outreach.




Overview - 2012

The team wanted to clearly focus on two areas.

Colleague Involvement Corporate Giving

* Colleague Giving Campaign * Fighting Hunger
* Volunteering o Strengthening Communities
« Matching Gifts « Teaching Money Management

|
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Overview - 2012

The Digital and Community teams partnered closely over
several weeks to define the priorities and goals for each of the
6 components. We addressed the important questions...

What do colleagues need to know?
What actions should colleagues take?

What are the goals (qualitative and quantitative)? :
What defines success? ? ? ?
e o o

What information is time sensitive?

How will colleagues find this information?

Why is this important?

Who owns this information?

How often does this need to be updated?

Who can colleagues reach out to if they have a problem or question?

"In school, we're rewarded for having the answer, not for

asking a good question." - Richard Saul Wurman




Overview - 2012

During this phase, we...

Met...and...

Discussed...and...

Gathered requirements...and...

Established a comms plan with a timeline...and...

"If you don't know where you are going. How can you

expect to get there?" ~ Basil S. Walsh




Overview - 2012

We established the priorities for the site.

* There were 6 core elements - each should be visible from the landing page

* The new site would launch shortly before the Annual Giving Campaign
kicks off, that campaign should have the strongest focus

 The community team was working with a vendor on a new portal for logging
volunteer hours, that should have the second strongest focus

* The team wanted to promote matching gifts more heavily, that should have
the third strongest focus

Style Guidelines: the Digital team introduced a new template in 2012, the new

site would follow all the standard guidelines for colors, layout, navigation




Initial Layout, Landing page - 2012

Then we...

* laid the framework
» sketched
» gathered pictures and content

» developed prototypes
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Initial Layout, Landing page - 2012
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© Enployoes O tnrne “Community” first in the tag line. It’s
:m: COMMUNITY: CITIZENS HELPING CITIZENS | important to reinforce that “CHC” is

"When our communities prosper, we prosper. That simple concept - when backed by 20 abo ut CO m m u n i ty

a company with a 185-year history of giving back - can be a powerful force. Citizens Hi
effort to harness that power by bringing together the full range of our communi

Our Business Lines ~

Ly g T
charitable giving and colleague volunteerism, we will continue to make a difference in those communities
where we live and work. That's what good banklng is all about”

Resources ~

Ellen Alema

=3 Crucial recommendation:
feature a picture and quote from our

Programs & Initiatives ~

Policies & Guidelines + Colleague Giving Campaign Volunteer Matching Gifts

. .y .
¥ About the Campaign ¥ Guide to Volunteerism and More ¥ Guide to Matching Gitt Chal rman and CEO y It S essentlal to
FFAQS * Log Your Volunteer Hours Now ¥ Register Matching Gifts - - -
reinforce that community is part of
Fight Hunger Strengthen Communities Teach Money Managl QU C red 0)
¥ Learn About Our Local Programs ¥ Learn About Our Local Programs ¥ Learn About Our LDcaII
Content manager: Internal Digital Communications Information classification: Int

Coner: anege el Dot Con el Crucial recommendation: FAQs
and supporting guides should be
available from the landing page,
colleagues should have this
information up front, within one click
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Initial Layout, Sub pages - 2012

(O] Employees ) Intranet

Community: Citizens Helping
Citizens

Home

Provide Shelter

Volunteer

Matching Gifts

Fight Hunger

Strengthen Communities
Teach Money Management

‘Our Business Lines ~

Resources -

Programs & Initiatives -

2% Citizens Bank*

Human Resources

Home = Citizens Helping Citizens = Colleague Giving

News & Events

Department Sites

COLLEAGUE GIVING CAMPAIGN

CITIZE

COLLEAGU
September 24 - Q)

At RBS Citizens Fi
we're proud to |aur]
payroll giving to cof

FROM SEPTEMBH

Thursday Mar 22, 2013
GetHelp | Sitemap | Directories

About Us

Y% Citizens Bank®

® Employees () Intranet

Many of you alreadCommunity: Citizens Helping
annual payroll givir(Citizens

Enroll ina
2013 for quj
Selectup
Double yo

Home
Provide Shefter
Volunteer

matched dd Matching Gifts

CHECK YOUR INg

Questions? Conta

Frequent

Fight Hunger
Strengthen Communities
Teach Money Management

|Our Business Lines -

Resources -

Programs & Initiatives ~

Policies & Guidelines ~

Human Resources

Home > Citizens Helping Citizens > Volunteer

VOLUNTEER

Good Citizenship Starts With You

News & Events

TSy T 72 20T
Directories

Key recommendation: for longer
pages, use tabs to separate content topics

A good bank is at the heart of a community and we
our colleagues who dedicate their time to charitable

Guide to Volunteerism | Find a

Guide to Volunteerism

Log Your Volunteer Hou

1. Login to the Community Portal with your Em)|
portal. (First-time users will need io request
2. Select “Voluntesrism.” (FIrst-time users mus
guidelines.)
3. Click “Register Hours" and search for your n
you can't find it, add it by selecting the “Crea
Enter all required volunteer event informatiog
After reviewing your entry, click on “Submit’,
reminger wnen you have registered 50 nou

o

Earn Money for Your No|

Through the Community Cashback Program, we rer
organizations by providing a $250 grant to the nonpi

To learn more about the Community Cashback Prog

P%Citizens Bank®

® Employees () Intranet

|Community: Citizens Helping
Citizens.

Home

Provide Shelter

Volunteer

Matching Gifis

Fight Hunger

Strengthen Communities
Teach Money Management

Our Business Lines ~

Key recommendation: use larger
pictures and larger headlines to clearly

differentiate sections

Resources «

Programs & Initiatives ~

Policies & Guidelines -

THOTSaAy War 22, 2073
Get Help | Sitemap | Directories

Human Resources News & Events

Department Sites

About Us

Home = Citizens Helping Citizens = Matching Gifts

MATCHING GIFTS
Double the Impact of Your Giving

You give a dollar, we give a dallar — that's the idea behind our Matching Gifts
program. It's an easy way to double your gifts to your favorite nonprofit
organizations. It's also a valuable employee benefit worth up to $1,000 each year.
The minimum gift size is $25

To leamn more about the program, visit the Citizens Bank or Charter One
Matching Gifts Program site

Who Can Participate?

To Give: Any colleague who is employed full or part-time (20-29 hours per week) may apply for matching gifts.

To Receive: An organization must have federal tax-exempt 501(c)(3) status and meet other criteria in the program guidelines fo receive
matching gifts. Political, religious, frateral and professional organizations are ineligible

How to Get Started

1. Log-in to the Community Portal with your Employee ID and password for the portal. {If you are a first-time user or if you have forgotten
your password, you will need to request a system-generated password.)

Select Matching Gifts and click I Accept” for the program guidelines.

‘Search for the nonprofit organization by name or Federal Tax ID; click “select” when you find the correct organization.

Enter the amount, type and date of your gift, then click *Save and Procesd.”

Generate the nonprofit receipt form with verification instructions and forward, by mail, fax or email, to your designated nonprofit
organization. Once the nonprofit has confirmed your contribution, we will maich your gift as part of our quarterly payout.

o

Questions? Email community@rbscitizens com
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Initial Communications -2012

Since the site launch was timed to coincide with the annual giving
campaign, we determined this would be the focus of the site for
the first month (after a two week initial promo period).

What is the Giving Campaign?

It is the one time of year that colleagues can enroll in payroll giving to contribute to
the organizations important to them. The campaign is open for a 3 week time period
during Sept - October.

Total Participation in From now until October 12, you can participate in the Citizens Helping Citizens
Colleague Giving Campaign Colleague Giving campaign to enroll in automatic payroll deduction for 2013 and
easily match gifts.

7,600 Colleagues Qur goal is to double participation and awareness, When you receive your email,
please take the time to visit the campal lg site to select "Payroll Deduction” or "No
Donation.” Both options help us to reach our goal.

5,334 ¢ on | — 5,500

- 3,500

- 1,500
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Ongoing Communications 2012 - 2015

The team established an on-going cadence for Campaigns:

— each campaign should have a comms plan establishing time frames and
goals. Campaigns should be promoted as a feature story on the Corporate
Intranet home page, and on the Community landing page.
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Ongoing Communications 2012 - 2015

The team established an on-going cadence for BAU Updates:

— BAU updates regarding community stories such as colleague volunteer

efforts and ongoing corporate initiatives would be promoted in the “In our
Communities” section of the Corp Home page.

|I:H:I1iun1.Banh : —— I
5

Depending on the level of the initiative
this could link to either a news page or
back to the community landing page

S — r— g v W — i a —
: . | = ."' .
x B x ’
& § S—

s | |n Our Communities

N ¢ e 0 — o g w

s S

— - It's Hunger & Homelessness
CITIZENS Awareness Week

Learn what Citizens is doing in
EE!T?_F: IEr:JGS WA and Philly to help.
|
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Overview - 2015

In mid 2015 the Community team felt it was time to conduct a deep
dive on the site and asses both the content and usability factors for
colleagues. Several key items were identified:

Given the number of ongoing programs there were 10+ pages to manage
e Other areas within the company began moving away from multiple
pages and consolidating to one page with tabs and accordions

* The Giving Campaign remained a yearly focus on the landing page, even
though the campaign only lasted a few months

e The branding was outdated and did not reflect the new corporate color
palette

e The landing page was fairly static, outside of the campaign promos

« Anew awards program had launched but was not fully represented on
the page

15



Overview - 2015

We went back to the drawing board, and asked some new questions:

 What has changed since 2012?

* |s there anything new that colleagues need to know?
 What is most important for colleagues?

» Does the site truly represent our core community values?
* Are there new goals (qualitative and quantitative)?

Then, we repeated the process that worked, and we...

« Met...and...

» Discussed...and...

o Gathered requirements...and...

« Established a comms plan with a timeline...and...

"Talent wins games, but teamwork and intelligence wins championships."

~ Michael Jordan

16



Overview - 2015

We re-established the core priorities for the site. The site should...

* Dbe more visual and leverage pictures from a new annual community report
» reflect the new corporate colors
* be consolidated to a tabbed page, keeping in-line with other sites

» reflect the current community priorities and positioning - with volunteering
being the highest priority

» provide information on the community award and volunteer training programs

Style Guidelines: the Digital team introduced a new style sheet in 2014, the

new site would follow all the new standard guidelines for colors, layout, navigation
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Overview - 2015

Then we...

» sketched

TITLE

» gathered pictures and content

Statie pi,c Rotating pi.c

e wrote new stories

» developed prototypes

TITLE

Static pie Rotating

~ B Y s
Lo about voluaateering,

Linde to portal

TITLE

Statie pie Rotating pic

Aowavd Lo

- Linde to wovainate

- llinke to vecomniiow site
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Site launch- August 2015

Prior to site launch we established new site guidelines: volunteering will be the

first tab, unless there is another initiative that should be highlighted.

%% Citizens Bank-
man Resources News & Events

® Employsss O ntranst Home > Community: Citizens Helping Ciizens

Thursday Mar 22, 2018
Get Help | Sitemap | Directories.

[ search | COMMUNITY: CITIZENS HELPING CITIZENS

——

— “ .
) : Volunteerism strengthens our communities
Our Business Lines - § 8

Resources -
Programs & Initiatives -

Policies & Guidelines -

Volunteer | Manage Money | Fight Hunger | Provide Shefter | Strengthen | Matching Gifs
Communities

Be sure to get your volunteer T-shirt in time for Credo Week!

LOG OR PLEDGE 5 OR MORE VOLUNTEER HOURS OR PL
TEAM ACTIVITY WITH 5 OR MORE COLLEAGUES
to get your t-shirt!

Volunteerism helps us all.

Wluntzering helps strengthen our ities and providzs asense of

by sharing their skils and talents with othel

Whether helping a local nenprofit, coaching youth athietics, o supperting their children's scheol activities, our collesgues show their comm
credo when they volunissr. Read about CEQ Bruce Van Saun's firsthand lock st how we make & difference.

Colleagues who log or pledge a minimum of 5 voluntesr hours in the Giving Portal or plan a volunteer activity
for 5 or mare colizagues by August 31, will receive a newly designed Citizens Bank volunteer t-shirt in time
for Crado Wesk in October. Choose the appropriate button to the right to recaive your t-shirt.

Citizens Bank Giving Portal

Itis important to log your vakunteer hiours to show the total impact all our colleagues make in or
community. The Gitizens Bank Gaing Fonal is 3 one-stop resource. for colleagues to:

[m@VIEW INFOGR/

Human Resources

Home > Community: Citizans Helping Citzens.

COMMUNITY: CITIZENS HELPING CITIZENS

Volunteerism strengthens our communities

& L“/

And that familie:
have something to eat|

Volunteer = Manage Money = FightHunger | Provide Shelter | Strengthen | Matching Gifts
Communities

We Develop Healthy Financial Habits

In 2015, we are continuing our commitment to help our neighbors reach their financial
goals. Here's how:

= More than $1 million to nonprofit financial education programs in our kocal
communities.

Financial Literacy pages on the bank's.com sites to host financial financial fips.
calculators and tools 35 wel as highlight our community support

The Ger Fin Liz Fit social media campaign helps consumers strengthen their ~
understanding ef their finances to ensure heshhier finances and add musele to their financizl plan:
Financial Tips thraughout the yesr to help people bank better and smarter.

* Please keep in mind cur Socizl Medis Guidslines

Colleague Profiles

» Jennifer Davenport
» Barbars Meslmaker
b Jack Pelles
+ Dana Ulstad
¥ Michsel Zaldumbide

Programs.

+ Consumer Money Smart Training Materials

+ Small Business Maney Smart Training Materials

Thursday Mar 22, 2018
GetHelp | S2emap | Dirsctories

19



September 2015

Dual site focus in September.

I( N Friday Mar 23, 2014
l Get Help | Sitemap | Directoried

Human Resources News & Events Department Sites About Us

Friday Mar 23, 2012
Get Help | Sitemap | Directories

Home = Community: Citizens Helping Citizens ;g C it i Ze n S Ba n k N
COMMUNITY: CITIZENS HELPING

Human Resources News & Events Department Sites About Us

® Employees () Intranet Home > Community” Citizens Helping Citizens

[ search | COMMUNITY: CITIZENS HELPING CITIZENS

Don’t miss out

on two great opportunities!

Our Business Lines ~ Don’t miSS OUt We distribute

warm blankets.

on two great opportunities!

Colleague Giving Campaign 9/14-10/2 We buﬂd_s.tr
communitie

Credo Champion for Community Award 9/21-10/14 Resources -
Colleague Giving Campaign 9/14-10/2
Programs & Initiatives ~ Credo Champion for Community Award 9/21 - 10/ 14
Credo Champion for Giving Volunteer Manage Fight Provide - o
Community Award Campaign Money Hunger Shelter | Policies & Guidelines -
Credo Champion for Giving Volunteer Manage Fight Provide Strengthen Matching Gifts
Ci ity Award C i Money Hunger Shelter Communities
September 14 Through October 2
) N o Credo Champion for Community Award
Many of you already contribute to nonprofits. Citizens Helping Citizens What do you
i i I i Coll Gi
Colleague Giving campaign makes it easier. It is our annual payroll giving olieagus Gi Part of the company's enhanced recognition program, the Credo Champion for
campaign that helps simplify what you are already doing. During this period, you () Automal Community Awad [ecoonizes colleagies wio 0o above and bevond o theiryaluntesr |
can: GEXTIT service to their
o Crucial mmendation:
« Enrollin tic payroll deduction. You pick the nonprofits and the foundl_m Award recipients r u C I a re CO e n a I O n = kee p
amount you want to give to each. Your pledge will be deducted in 2016. © a‘;{u::‘: community, thel . . .
ather colleague b I f h d
_— e tab content only for the period it is
« Support up to five nonprofits. Organizations may include our bank's Colleagues can
foundation and local United Ways, as well as your personal choices. one colleague ap p I | Cab I e ; e. kee p h i d d en Wh en
accepted from
= Double your eligible contributions with Matching Gifts. Double your - - -
contribution by selecting matching gifts and Citizens will match Powered By: Awards will be Cal I l pal g n S 5 CO n teStS y VOtI n g p e r I Od S
contributions to eligible organizations dollar for dollar up to §1,000. For
more information click on Matching Gifts. Award recipient are Ove r

|
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Ongoing 2016 - 2018

In 2016 we worked on a mini-revamp to: (1) consolidate the 4 Corporate Giving
areas under one Corporate Giving tab (2) add tabs for sponsorships, photos, local
community overview, and news (3) combine Volunteer and Matching under one tab

for Get Involved, (4) remove the [outdated] pictures on the top and replace with a
graphic overview of community giving.

e Thursday Mar 22,
3% Citizens Bank® Gettie | Stomay | Dreciores

Human Resources News & Events Department Sites About Us

Gattielp | Simmsg | Dirsctorss
Home = Community: Citizens Helping Citizens

® Employees () Intranet

. COMMUNITY:
CITIZENS HELPING CITIZENS

We understand that a good bank is at the heart of the community.

Learn More >>

COMMUNITY:
& CITIZENS HELPING CITIZENS

We understand that a good bank is at the heart of the community.

Resources -

mmlp | ogging volunteer hours is easy. Log your hours now on the Giving Portal.
Programs & Initiatives ~

Policies & Guidelines ~ Giving Credo Champion  Corporate | Sponsorships Citizens Support in

4 We give back
Campaign | for Community Giving inAction | Your Community

‘Se the many ways that cur CHIESQUES SUPPOT OUF COMMUNIE:.

We help communities prosper

We sitrongly believe in investing in organizations that make a positive impact in the
communities where we live and work. That's why we partner with local nonprofit
organizations to build vital connections to help communities prosper.

Our programs assist those in need so they may expand their financial education,
receive food and clothing, find affordable housing, heat their homes, and develop their
skills for new or befter jobs.

» Manage Money
» Fight Hunger
» Provide Shelter

» Strengthen Communities

ﬁgﬂ%ﬁ’;‘é For community related questions please email community@citizensbank com.
CITIZENS
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Ongoing 2016 - 2018

In 2017 the Intranet was revamped to overhaul the top nav, and convert it to a
mega nav, and remove the left nav. The Community site was moved to the new
template, and updated during the year for many BAU updates.

¥%Citizens Bank® O Employees ® Intranet | [Search] Get Help | Silemap | Directories

OUR BUSINESS LINES OUR DEPARTMENTS HUMAN RESOURCES TECHNOLOGY HELP & QUICK LINKS ABOUT Us

Home

COMMUNITY:
CITIZENS HELPING CITIZENS

We understand that a good bank is at the heart of the community.
Learn More >>

mmlp | og your volunteer hours now - it’s easy!

Get Involved! | Credo Champion Corporate Sponsorships Citizens Support in *News*
for Community Giving in Action Your Community

Volunteerism helps us all

We make a difference. Watch our Citizens Helping Citizens video to learn more.

Doing more for our communities is an essential part of our credo. We know that investing in the communities whare we live and Cit-1-zens ( noun )

k benefits us all. : -
work benefits us a Inhabitants of a town or city that are

committed to helping their community.

‘Whether helping a local nonprofit, coaching youth athletics, serving on a beard or commitiee, or supporting their children’s school
activities, our colleagues show their commitment to our credo when they volunteer.

-
Os wanw “» —

Branch colleagues: view the video here =>

» Giving Portal and Quarterly Credo Honor Roll
» “olunteer Details: T-shirts, Logaing Hours, Finding an Activity
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Ongoing 2016 - 2018

At the start of 2018 both the Community and Digital teams decided it was time to
conduct the next deep dive on the content and re-asses the usability factors for
colleagues. Several key items were identified:

Colleagues reported difficulty finding information on the page
« Information was buried under accordions
» Very few headings
» Categories were unclear

o Search wasn’t helpful; it would bring up one page in search results, but
not give colleagues specifics (tab location) on where to find information

e Content was duplicative from material that was on the Giving Portal
« Some tabs were far too wordy, others had very minimal information

« Page template has a dated look and feel

23



Overview - 2018

Once again we asked some new questions (and some old ones):

 What has changed since 2015/2016?

Is there anything new that colleagues need to know?
What is most important for colleagues?

What are colleagues saying about the site?

Does the site truly represent our core community values?
Are there new goals (qualitative and quantitative)?

How easy is this to update?

What are the stats telling us?

Then, we repeated the prior process, and we...

 Met...and...

» Discussed...and...

* Gathered requirements...and...

o Established a comms plan with a timeline...and...

"There Is nothing permanent except change." ~ Heraclitus
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Overview - 2018

We re-established the core priorities for the site. The site should...

* Dbe less text heavy, we don’t need to repeat wording from other sites

» use larger pictures and fonts

» focus on: volunteering, recognition, corporate giving, local partnerships

« feature more news

* go back to the old format of a landing page with sub pages (what’s old is new

again!); this format allows for more flexibility and will provide more accurate
stats to gage which areas are of most to colleagues

Style Guidelines: the Digital team introduced a wireframe template, along with

several new page designs, the new site would follow all the new standard guidelines

25



Overview - 2018

Then we... COMMUNITY: CITIZENS HELPING CITIZENS

T [5e, [sht)
1| Link to glance or Get Involved !
| i ? il Description, linkto page |
! something new? ‘ ! |
! i
1 |

. created high fidelity wireframes | %

P vl ..
| Giving Portal: Log your hours i Corporate Givin
| Description, linkto portal. [gH 7 v Description, linkto pag
| 1
| vl

il

| News VT i i

« developed user flows x —

| Credo HonorRoll [5HLY]
! Description, link to page.

. | I S J
« gathered pictures and content e o M cvininein | ™

Homa > CHC > My Cammunty
IN MY COMMUNITY

e wrote new stories st N

» developed prototypes

Style Guidelines: the Digital team has made continual updates to the style

sheet, the new site would follow all the new standard guidelines
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Site prototype -2018

Prior to site launch we established new site guidelines: the center area [to the left] will
feature larger campaigns when they run. The home page feature will link directly here.

When campaigns are not running this area will be updated at least bi-weekly with

smaller stories that are not featured on the home page.

% Citizens Bank e}

'OUR BUSINESS LINES OUR DEPARTMENTS

Home

COMMUNITY: CITIZE

April is Financial Literacy M

Community News/Citizens in Action

« FIGHTING HUNGER
« TEACHING MONEY MANAGEMENT
» STRENGTHENING COMMUNITIES

CITIZENS
CITIZENS

At Citize . we believe becoming ¥

your financial goals and gettin

is 8 program designed %o Nelp our neightars resch the ntisl.
1. Coniributirg $1.5 milliga o I's‘@
2. Delivering Financ! rair throi a0 C
2. Promoting ous Fina! ource:

Read the Istest community updates and view photos of colleagues giving back.

Investing in our
{ communities

HELPING For community rolated questions plaase email community@citizensbank com.

@® Intranet

HUMAN RESOURCES TECHNOLOGY

NS HELPING CITIZENS

TEMP

ing Gitizens Manage Money
\ve're doing that in 2018:

aughaut cur footprint,
fnipassadors.
on money mansgement.

HELP & QUICK LINKS

Get Help | Sitemap | Directories.

ABOUT US

Log my hours

Get Involved
Voluntes
strengtt
you o

Get Recognized

Log 12 + volunteer hours in & quarter to
‘eam a spot on the Quarterly Credo Hanor
Roll. Do this for 3 out 4 quarters fo be
‘considerad for the Credo Champion for
‘Community Awsard.

Corporate Giving
We strongly believe in investing in
i 's that make a positive impact

Leam sbout sponsorships and
parinerships in your community. Gonnect
with community captsins in our bigger

buildings.

o

COMMUNITY: GET INVOLVED

Giving Portal: Log Your hours

o ot s, A s R ot st A 44 B G P -
wipe o g o i o 58 gt g ot o e

Volunteer Toolkit

“soit b Pl 3508 ensmmaram Wt mamctors 5o hoe st 2 g P

Credo Honor Roll and Credo Champions

Gy i g 13 4 ey 3 e o Cving Pty s 4 ey o o Bk
Cobmagran = o e o Gy G o Rt VP P o e o 59 g
2 ot Enpp o oty et

B Citizens Bank
Plan your activity

el | [FSSSER

COMMUNITY: CORPORATE GIVING

B e build vital connections

-

B o s oousms o ey a8 e g e s . K g e
e

We help communities prosper

Fight Hunger Strengthen Communities

Programs

e i
+ St B Uiy Lo Tranog

ST o oty e e s s sy
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Site launch- 2018
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